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Publicizing the SDA Chapter and You, Your Projects, Your Achievements 

by Linda Carlson 

These are the high points of the June 12, 2019 presentation and incorporate some information resulting from the 

discussion at the meeting.  

Important Distinction: Publicity vs. Advertising 

Advertising is paid promotion: 

 Advertisements in newspapers, magazines, newsletters, social media (e.g., Google and Pinterest) and in 

broadcast media  

 Flyers, posters, transit, billboards 

Publicity is the announcements that result in: 

 Articles and images in print and online publications 

 News blurbs and public service announcements in broadcast 

 Announcements in social media: NextDoor, LinkedIn, Facebook, blogs, Pinterest, etc.  

3 important factors in publicity 

1. What happened/who did what 

2. The audience/its media 

3. Timely dissemination of news 

We get publicity by contact with the media:  

1. Our press releases to professional media 

2. Our simple announcements on local and personal social media 

3. What is sent out by our chapter or the host of our exhibit/studio tour 

Contact is usually a press release: 

Who 

What  

Where 

When 

Why 

How  

How much 

For more information 
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Ideally, at least the first two points are in the e-mail subject line, and the first four are in the first sentence of the 

announcement.  

The most important thing to remember when you’re writing an announcement is that this is a sales pitch: 

You are highlighting the reasons for the editor (and eventually, the reader) to continue from subject line to headline to 

first sentence, and through the rest of the piece.  

 

IMPORTANT: 

Press releases are more likely to be published if: 

 Written in third person 

 Written without praise, unless from reviews that are cited or critics who are quoted 

For example, here’s how the PDN announced Quilt.com 2017: 

Sequim and Port Angeles quilters [who/why we’re interested] will have their work featured at QuiltCon 2017 [what] an 

international modern quilt show that will make its East Coast debut in late February in Savannah, Ga. [when and where] 

Marla Varner of Sequim and Port Angeles Middle School teacher Kathy Greer [who, specifically] each will have two quilts 

[what, specifically] displayed at the show... 

Sequim High School graduate Anna Boenish [who/why we’re interested] will give three lectures at the show. 

The story ends with Marla’s website URL, but (interestingly) no contact info for Quilt.com or Kathy.  

 

Here is the press release for our Old Alcohol Plant exhibit.  

Subject line:  

Old Alcohol Plant exhibit, Surface Design Association, area artists [what, where, who] 

 

Press release headline: 

 

25 Clallam, Jefferson & Kitsap County Artists Open  

Surface Design Show at Old Alcohol Plant  [who, from where, what, where] 

 

Announcement text: 

Garments, quilts, collages and wall hangings [what] are among the 40 pieces in “Under the Influence of Fiber,” 

[what] a two-month exhibit opening Jan. 13 [when] at the Old Alcohol Plant in Port Hadlock [where] with a 

complimentary 3-5 p.m. reception.[what/how much] 

Organized by the North Olympic chapter of the Surface Design Association [who], the exhibit includes 

the work of 25 artists [what/who] from Port Angeles, Sequim, Port Townsend, Chimacum, Nordland, Port 
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Ludlow and Bainbridge Island [where/why interested] . Among the techniques illustrated in the work are several 

forms of dyeing, embroidery, beading, weaving, felting, transfer of photographic images, papermaking, and 

fabric manipulation [what]. 

Several pieces in the exhibit are available for purchase. [how much] The show, which closes March 17 

[when], can be visited during Old Alcohol Plant hours, 8 a.m.-9 p.m. daily.[when] 

 [The press release was structured so that one release could be sent to media in multiple communities and editors could 

quickly see who from their circulation area was involved. In Sequim this story ran with only the Sequim artists featured.]  

Port Angeles artists exhibiting are: 

Barbara Houshmand 

Michelle Johnson  

Sequim artists exhibiting are: 

Linda Carlson 

Kathie Cook 

Liisa Fagerlund 

Susanne Scott 

Marla Varner 

Port Townsend artists exhibiting are: 

Tracey Appleton 

Leslie A. Dickinson 

Caryl Bryer Fallert-Gentry 

Rachel Gaspers 

Diana Gipson 

Pat Herkal 

Kindy Kemp 

Cheri Kopp 

Debra Olson 

Barbara Ramsey 

Nora Shapiro 

Cathie Wier 

Joyce Wilkerson 

Chimacum artists exhibiting are: 

Erica Iseminger 

Mary Tyler 

Other artists exhibiting are: 

From Nordland, Joyce Gordon 

From Port Ludlow, Elaine Girard 

From Bainbridge Island, Donna Lee Dowdney 

 

The press release concluded: 

 

For more information about the Surface Design Association, which welcomes visitors to its meetings, see the North 

Olympic chapter’s website and Facebook page, https://sda-np.com/, facebook.com/groups/SDA.NP. 
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What is also important for us when contacting print or online media are images.  

Media do not usually want attachments.  

You also MUST tell an editor how to reach a source for more information. So this press release started out, between the 

subject line and the headline: 

For more information: 

Linda Carlson, info@lindacarlson.com 

Photos can be selected from 

https://drive.google.com/drive/folders/1eJOwL3O4axHOJ3f3-fS8HC83ppZaDtVO (which is where Cathie Wier had them 

online) 

 

Who did this press release go to: 

Sequim Gazette, editor@sequimgazette.com 

Bainbridge Review, bkelly@soundpublishing.com 

Port Townsend Leader, Cmcdaniels@ptleader.com 

Peninsula Daly News, news@peninsuladailynews.com 

Kitsap/Bremerton Sun, nathan.pilling@kitsapsun.com 

Kitsap/Bremerton Sun, mmoore@kitsapsun.com 

Seattle Times, Arts, mmacdonald@seattletimes.com 

KUOW, news@kuow.org 

Seattle Magazine, gavin.borchert@tigeroak.com 

Where Traveler, Seattle, editorial@wheretraveler.com 

And via Pat, it also went to SDA. 

Important: These contacts must be double-checked for each media release. Some e-mails are unlikely to change (e.g., 

“editor@...), but staff turnover is common. 

 

Where could it also have gone to? 

NextDoor for each neighborhood where an artist lives:  

Find yours via nextdoor.com/find-neighborhood/wa 

51 in Sequim 

21 in PT 

56 in PA 

Also Hadlock, Chimacum, Marrowstone and Port Ludlow 

https://drive.google.com/drive/folders/1eJOwL3O4axHOJ3f3-fS8HC83ppZaDtVO
mailto:editor@sequimgazette.com
mailto:bkelly@soundpublishing.com
mailto:Cmcdaniels@ptleader.com
mailto:news@peninsuladailynews.com
mailto:nathan.pilling@kitsapsun.com
mailto:mmacdonald@seattletimes.com
mailto:news@kuow.org
mailto:gavin.borchert@tigeroak.com
mailto:editorial@wheretraveler.com
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For an example of “reach,” Linda’s NextDoor group, Sunland, has 622 members and she can post to a larger group 

of 17 nearby groups that includes 1700 households.  

Local radio stations 

Professional/social media for each of us 

Quilt guilds, our HOA, club, church, retiree association and alumni newsletters/blogs/Facebook pages as 

appropriate:   

 Marla to the Clallam County School Retirees Association 

 Liisa’s  Peace Corps alumni group, if it has a group in Washington state, or if the Fagerlunds are selling her 

husband’s photos and her pieces inspired by his photos online 

Newsletters, blogs, FB pages, etc. for locations featured in artwork (e.g., Liisa’s Fort Worden series)  

 

Our own websites and blogs.  

You may also have a professional FB page---it’s free!---and you can have a FB page for each of your projects or 

exhibits.  

 

Some examples from our group: 

 

 
 

PERSONAL  
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PERSONAL, INTRO INCLUDES BUSINESS NAME, FOCUS IS ON WORK 
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BUSINESS FB PAGE  
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BUSINESS FB PAGE 
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PRODUCT/EVENT-SPECIFIC PAGE (Linda’s, for a long-ago issued book)  
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In some cases, it is appropriate to send to media in our former home cities or neighborhoods. 

 

“Former Magnolia resident Linda Carlson has wearable art on exhibit at...” 

 

“Two former Riverton residents, Pat Herkal and Cheri Fruchey Kopp, are among 25 northwestern Washington textile 

artists... 

 

This only makes sense if  

 There will be name recognition for the audience in this former area 

 There’s access or purchase ability for the audience 

 


